




































































Bioresonance as a tool to predict contact dermaifers - SOV

propilparaben, imic  olidinilurea, benzalconio cloruro € metilcloroisotiazolinone/metiltioisor  oli-
none) in 46 soggeiti vo ntari sani. I risultati ottenuti mediante il test EAV sono stati con »nt con
quelli determinati mediante il patch test. e  -centuali di soggetti che hanno mostrato la stessa
risposta con entrambe le tecniche variava dal 74% (metilparaben} all’85% (benzalconio cloruro).
Questi risultati suggeriscono che il test EAV potrebbe essere utilizzato con successo per la valutazio-
ne delle dermatiti da contatto indotte dai conservanti impiegati i prodotti cosmetici.
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Topical application of fignans andphytostfercls in seborrhoic skin

(p<0,0D).

La formulazione € stata in generale ben accettata e tollerata anche se alcuni soggetti in studio hanno
gindicato la formulazione grassa e di difficile assorbimento. Ulteriori studi dovrebbero essere con-
dotti su formulazioni contenenti minori quantitd di fase liofila (per esempio gel), maggiormente adat-
ti alle pelli affette da seborrea.
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Book Reviews

tions includ ztechh ues, combination therapy and complications w | treatment, makes it an indi-
spensable tool bock for the novice clinicians beginning a filler practice, as well as for those with long
experience.
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Announcement

~-HE 100% NATURAL CONFERENCE
Society of Cosmetic Scientists

Sunday 13* -15" May 2007

The solutions to marketing, formulating and selling natural products
All you need to know about natural products and green trends

Staverton Park Conference Centre, Daventry, Northants, UK
Hon Organiser: Anthony C. Dweck FL.S FRSH FRSC

The naturals market is complex 1 growing. 1e terminology used in this industry is confusing and

'en misquoted. Comparative shopping is fun,  : it only shows you la year's ideas. This confe-
rence is a chance to learn all about natural products and how to tailor them to meet the needs of both
marketing and technical departments. Organised by Anthony C. Dweck who has 35 vears experien-
ce in the natural's market and who fully understands the ¢ 1s for successful natural brands. It will
be a technical conference without any jargon and in a form that easily understood and « L

Marketing view of naturals
Leading companies give their philosophies
Functional Ingredients
All the parts that go to make up the base
Natural Actives
The ingredients that gi*  he claims and benefits
Natural Fragrances
Fragrance that gives aroma d psychological, physical benefit
Supply of Naturals
Searching for the new and exotic sources with markelting excitement
Extraction techniques
A graphic explanation of all the terms use .n plant extraction
Plants in the spotlight
A look at the plants that are under investigation for the future
Marketing Banners
Organically grown, fair traded ¢ | wild crafted

This is a chance to come and learn how to make the 100% natural product, to learn the truth about
the nonsense that is fostered and falsely propagated on the internet and other media sources. The
opportunity to pick up samples and supplier literature of all the latest raw materials that will be in
next year's leading ranges. It will be a fusion of marketing and technical ideas in simple, easily
understood and readily digestible form. A free CD ROM with all the information will be given as a
part of the conference package.
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